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Queen’s is one of Canada’s premier universities, with a tradition of producing

quality research for over a century-and-a-half. Queen’s School of Business

has earned a reputation nationally and internationally for innovation and excellence. Behind our

success are superb students, programs that keep pace with the changing needs of academia and

business, and a culture that fosters new ideas.

The foundation of any great business school is its faculty. Our professors are exploring promising new

research paths, often collaborating with students to open up fresh avenues of study. And with their

unique insights they are creating new programs and centres at Queen’s – which in turn enrich the

graduate student experience.

As a PhD or MSc in Management student, you will work with professors who come from all over

the world, with a vast range of private- and public-sector experience. They are driven by a passion

for their work, and thrive on inspiring their students to share that passion. You will become part of

a School where graduate students can reach their potential in an intellectually challenging and

exciting environment.

I encourage you to explore the opportunities that a graduate degree from Queen’s School of Business offers.

Message from the Dean

David M. Saunders, PhD
Dean, Queen’s School of Business

Queen’s PhD in Management has recently celebrated its 30th anniversary.

This program continually benefits from the infusion of new faculty, a very

competitive funding package, and the impressive facilities and welcoming environment in

Goodes Hall. The PhD program provides an interdisciplinary perspective and the analytical skills

critical for understanding and researching the management process.

Our MSc program, introduced in 1997, has already acquired an impressive reputation. This one-year

MSc program is designed to enhance students’ knowledge of a particular field of specialization,

and to develop their analytical, problem-solving and research skills.

Consistent with the major research-based goal of both programs, most PhD students go on to

distinguished academic careers at universities worldwide, with increasing numbers of MSc

students proceeding onto doctoral studies at Queen’s and elsewhere.

We welcome your questions, and encourage you to contact us for further information.

Message from the Associate Dean

Dr. Julian Barling
Associate Dean, Queen’s School of Business
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Queen’s Master of Science in Management is a 12-month program focusing on business research in one of seven fields of study:

• Accounting • Marketing
• Finance • Organizational Behaviour
• Management Information Systems • Management Science

• Managerial Economics

The program begins in September of each year and requires three terms of full-time study. Each student is required to complete

six one-term courses and a research project of publishable quality.

The Queen’s MSc provides an advanced-level conceptual foundation in your chosen field, and allows for the pursuit of highly-focused

research. In comparison, an MBA program focuses on the practical application of management theory and frameworks.

The primary goal of the MSc program is to prepare students for entry into high-quality PhD programs. However, some students also choose

to go into consulting careers and research analyst positions.

Upon completion of the MSc program at Queen’s School of Business, students may apply to enter the PhD program and can anticipate

accelerated progress toward the PhD degree as students will already have a graduate-level foundation in their chosen field of study.

The goal of Queen’s Doctoral Program in Management is to produce the next generation of scholars and researchers and it provides

students with an outstanding and intellectually rigorous research environment. Graduates of this program will have the skills and

expertise to make a significant contribution in academia.

Students in the PhD program select one major (comprising five courses) from one of the areas in the PhD program:

• Accounting • Marketing
• Finance • Organizational Behaviour
• Management Information Systems • Management Science

• Managerial Economics

and one minor (comprising three courses from within or outside of Queen’s School of Business); three quantitative methods/research

methods courses; an elective course; and a teaching course. In addition, students write a comprehensive examination in their major area.

This structure provides the conceptual and analytic tools to generate leading-edge research. Individually tailored, the PhD program curriculum

includes a series of challenging courses, research opportunities, and the preparation and defense of a thesis on an original topic.

FALL

3 COURSES
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FALL FALL
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For course descriptions visit: www.queensu.ca/calendars/sgsr/pg307.html

I truly enjoyed my MSc year at Queen’s School of
Business. The Queen’s faculty are friendly, engaged,
and genuinely enthusiastic about students and their
research interests. This supportive community, in
combination with the program’s rigorous training in
theory and methods, really helped me to learn the
foundations of research: how to read academic
literature, analyze data, explore interesting questions,
and finally, craft my own research projects. I am
now building on this foundation in the Doctoral
Program at Harvard University.

WAYNE CHARLES, MSc The Queen’s MSc program provided an excellent
opportunity to immerse myself in academic literature
and improve my research skills. Successfully completing
the program’s challenging curriculum was very rewarding
– sometimes I can hardly believe how much I learned
in just one year. The training, support, and advice I
received from faculty, staff, and student colleagues
has been invaluable to my academic development
and was a key determinant in my decision to enter
the Queen’s PhD program.

In addition to the field courses listed, you will take:

• Two additional courses at the graduate level or

equivalent, either from within your field of interest

or from other areas which complement your planned

research. These courses may be selected within

Queen’s School of Business or from other departments

in the University. Typically one will be a PhD elective

in your chosen area and one a graduate-level elective.

• One course in quantitative methods chosen,

depending on your field of interest, from

MGMT 803: Statistics,

MGMT 988: Applied Statistics and Econometrics,

or ECON 852: Econometrics.

• MGMT 890: MSc Research Workshop.

This workshop is designed to foster an

appreciation of research methods and

assist you in developing your research project.

• MGMT 898: MSc Research Project. The research

project carries a 3-term course weight which reflects

the degree of importance that the faculty places on

this component of the program. The project is

completed and approved by an examining

committee in the summer term.

FIELD OF INTEREST COURSE # COURSE NAME

ACCOUNTING MGMT 810 SURVEY OF ACCOUNTING THOUGHT
AND PRACTICE

MGMT 811 MANAGEMENT ACCOUNTING
RESEARCH

FINANCE MGMT 820 INTRODUCTION TO FINANCE

MGMT 821 FINANCIAL DERIVATIVES

MANAGEMENT SCIENCE MGMT 860 DETERMINISTIC OPERATIONS
RESEARCH MODELS

MGMT 861 PROBABILISTIC OPERATIONS
RESEARCH MODELS

MANAGERIAL ECONOMICS MGMT 882 ECONOMICS OF ORGANIZATIONS

MGMT 885 MANAGERIAL ECONOMICS AND
POLICY SEMINAR

ECON 810 MICROECONOMIC THEORY

ORGANIZATIONAL MGMT 850 FOUNDATIONS OF ORGANIZATIONAL
BEHAVIOUR THEORY AND RESEARCH

MGMT 851 SEMINAR IN MICRO-ORGANIZATIONAL
BEHAVIOUR

MARKETING MGMT 840 MARKETING STRATEGY AND
MANAGEMENT

MGMT 842 CONSUMER BEHAVIOUR

MGMT 844 QUANTITATIVE RESEARCH IN
MARKETING

MANAGEMENT MGMT 870 CONCEPTUAL FOUNDATIONS OF MIS

INFORMATION SYSTEMS MGMT 871 RESEARCH METHODS IN MIS

ERIN REID, MSc
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FIELD OF INTEREST COURSE # COURSE NAME

JONATHAN WITMER, PhD During my four years at Queen’s, I benefited from

a mentally-stimulating environment where I could

develop ideas and friendships with both faculty and

students alike. The Queen’s PhD program has provided

me with the skills, toolkits, and knowledge that I

continue to use in my current position as

Senior Analyst, Financial Markets Department,

Bank of Canada.

MICHELLE INNESS, PhD My time in the Queen’s doctoral program was very

enriching and prepared me very well for my academic

career. As an Assistant Professor at the University of

Alberta, I have had the opportunity to have my research

published in journals such as the Journal of Applied

Psychology. I credit my love for research to the training

I received in the PhD program at Queen’s and to the

people I had the good fortune to meet and work with

while I was there.

ACCOUNTING MGMT 810 SURVEY OF ACCOUNTING THOUGHT AND PRACTICE
MGMT 811 MANAGEMENT ACCOUNTING RESEARCH
MGMT 910 MARKET-BASED FINANCIAL ACCOUNTING RESEARCH
MGMT 911 SOCIAL AND BEHAVIOURAL DIMENSIONS OF ACCOUNTING THEORY AND RESEARCH
MGMT 912 GOVERNANCE OF ACCOUNTING INSTITUTIONS
MGMT 913 SPECIAL TOPICS

ORGANIZATIONAL MGMT 850 FOUNDATIONS OF ORGANIZATIONAL THEORY AND RESEARCH
BEHAVIOUR MGMT 851 SEMINAR IN MICRO-ORGANIZATIONAL BEHAVIOUR

MGMT 952 ADVANCED TOPICS IN ORGANIZATION THEORY
MGMT 953 SEMINAR IN MESO-ORGANIZATIONAL BEHAVIOUR AND HUMAN RESOURCES
MGMT 956 SEMINAR ON CONFLICT AND NEGOTIATION

MANAGEMENT MGMT 860 DETERMINISTIC OPERATIONS RESEARCH MODELS
SCIENCE MGMT 861 PROBABILISTIC OPERATIONS RESEARCH MODELS

MGMT 962 STOCHASTIC PROCESSES AND APPLICATIONS
MGMT 963 MATHEMATICAL PROGRAMMING
MGMT 964 SEMINAR IN ADVANCED TOPICS IN OPERATIONS RESEARCH
MGMT 965 ANALYSIS OF SUPPLY CHAINS

FINANCE MGMT 920 INTRODUCTION TO FINANCE
MGMT 922 CORPORATE FINANCE
MGMT 923 ADVANCED ASSET PRICING
MGMT 924 TOPICS IN FINANCIAL ECONOMICS
MGMT 925 EMPIRICAL STUDIES

PLUS 1 OF:

PLUS 3 OF:

MANAGEMENT MGMT 870 CONCEPTUAL FOUNDATIONS OF MIS
INFORMATION MGMT 871 RESEARCH METHODS IN MIS
SYSTEMS MGMT 972 ADVANCED TOPICS IN THE DESIGN, DEVELOPMENT AND IMPLEMENTATION OF INFORMATION SYSTEMS

MGMT 973 ADVANCED TOPICS IN THE MANAGEMENT OF INFORMATION SYSTEMS
MGMT 974 ADVANCED TOPICS IN THE EVALUATION OF INFORMATION SYSTEMS
MGMT 975 SPECIAL TOPICS IN MIS

PLUS 3 OF:

MANAGERIAL ECON 810and 815 MICROECONOMIC THEORY, MACROECONOMIC THEORY
ECONOMICS ECON 811and 813 ADVANCED MICROECONOMIC THEORY I AND II

MGMT 981 ADVANCED TOPICS IN MANAGERIAL ECONOMICS
MGMT 982 ECONOMICS OF ORGANIZATIONS
MGMT 985 MANAGERIAL ECONOMICS AND POLICY SEMINAR
MGMT 986 INTERNATIONAL TRADE AND FACTOR FLOWS
MGMT 987 INTERNATIONAL ECONOMIC POLICY AND GLOBAL MANAGEMENT

MARKETING MGMT 840 MARKETING STRATEGY AND MANAGEMENT
MGMT 844 QUANTITATIVE RESEARCH IN MARKETING
MGMT 942 CONSUMER BEHAVIOUR
MGMT 946 MARKETING PHILOSOPHY, THEORY AND HISTORY
MGMT 938 CHANNELS OF DISTRIBUTION
MGMT 941 QUALITATIVE RESEARCH IN MARKETING
MGMT 949 MARKETING MODELS

OR
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Queen’s School of Business is one of the world’s premier business schools,

with a faculty team renowned for their business experience and academic

credentials. It has earned international recognition for its innovative and

forward-thinking programs, and has continuously introduced new technologies

for business education and new ideas in the practice of management.

The School is consistently ranked among the best business schools in the

world by both BusinessWeek (USA) and Financial Times (UK). In their most

recent rankings, BusinessWeek ranked Queen’s #1 in Canada for both Executive

MBA and full-time MBA.

In addition to the nation’s top-ranked Executive MBA and full-time MBA programs,

and its outstanding MSc and PhD programs, Queen’s School of Business is

also home to: Queen’s Bachelor of Commerce, Canada’s most prestigious

undergraduate commerce program; Queen’s Accelerated MBA for Business

Graduates; Cornell-Queen’s Executive MBA, a program run in partnership with

Cornell University in New York state; and Queen’s Master of Management programs.

Queen’s School of Business has created a highly stimulating and collaborative

research culture that enables PhD and MSc students to work closely with

their professors as they select a thesis topic and conduct their research.

INTERNATIONAL ACCREDITATION
Queen’s School of Business is one of a select few schools to be accredited

by all three of the world’s leading accrediting bodies. The School is fully

accredited by the AACSB (the Association to Advance Collegiate Schools of

Business). As well, reflecting its international strength, Queen’s School of

Business is EQUIS accredited through the EFMD (European Foundation for

Management Development), a global organization that is a recognized centre

of excellence for management education and development in Europe, and the

Association of MBAs, an international accrediting body based in the UK. These

accreditations are touchstones of quality and assurance of the outstanding

value of a Queen’s School of Business degree.

ONE OF THE WORLD’S PREMIER BUSINESS SCHOOLS
SCHOOL OF BUSINESS

Goodes Hall

4

INTERNATIONAL + NATIONAL RANKINGS

FINANCIAL TIMES

ENVIRONICS

Ranks Queen’s full-time MBA
#1 in Canada + #1 internationally – November 2008

Ranks Queen’s Executive MBA
#1 in Canada + #23 in the world – November 2007

Ranks Queen’s Executive Development Centre #21 in the world
for open-enrollment executive education – May 2009

REPORT ON EXECUTIVE EDUCATION IN CANADA – February 2008

Ranks Queen’s full-time MBA #1 in Canada

Ranks Queen’s Executive MBA #1 in Canada

Ranks Queen’s Executive Development Centre #1 in Canada
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Life in Kingston

Kingston, Canada

CANADA

USA

STATE-OF-THE-ART FACILITIES
Goodes Hall is designed to maximize interaction between students and faculty, with

many lounges, breakout rooms, and meeting areas throughout the building. The

expansive atrium is the central hub of the School. Goodes Hall boasts a full data

and communications network with 1,300 ports throughout thebuilding.Wireless Internet

access is also available. Multimedia presentation tools can be found in every classroom

and the School is also equipped with state-of-the-art videoconference studios.

RICHARD HAND
GRADUATE STUDENT
COMPLEX

Graduate students in the School

have dedicated office space,

seminar rooms and computer

space within the complex. The

computer lab is fully equipped

with the most current software

and a wide range of databases.

Students will also have access

to a behavioural lab and the

research subject pool.

Kingston boasts a superb quality of life due to its big-city amenities, waterfront

location and rich natural landscape. The city is centrally located, within a

three-hour drive of Toronto, Montréal and Ottawa, and a six-hour drive of

New York City and Boston. More than anything, Kingston is a university town,

home to 25,000 students studying at three post-secondary institutions including

Queen’s. The majority of Queen’s students live within a 15-minute walk of the

campus. Kingston’s eclectic downtown offers students a wide array of shops,

restaurants and cultural resources. Visitors also enjoy the waterfront pathways

and 19th-century buildings and homes that signify Canada’s “Limestone City”.

Of course, as a member of the greater Queen’s University family, you have full access

to the University’s extensive student services, clubs and comprehensive athletic

resources. Clearly, there is much to experience at Queen’s beyond the classroom!

For more information about Kingston, visit www.kingstoncanada.com

EXCEPTIONAL LEARNING ENVIRONMENT
Located on the Queen’s University campus, Goodes Hall is home to Queen’s

School of Business. The centrepiece of the facility is a 110-year-old Victorian

schoolhouse. An extensive renovation and expansion in 2002 transformed the

site into an impressive 110,000-square-foot interactive learning centre for

management education. Goodes Hall is named in honour of the building’s

major donor. An alumnus of Queen’s School of Business, Mel Goodes was the

Chairman and CEO of the Warner-Lambert Company until his retirement in 1999.
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Faculty Research

QUEEN’S SCHOOL OF BUSINESS MSc & PhD Programs

Doctoral and Masters students are fully

integrated into all aspects of the vibrant research

environment in Queen’s School of Business.

They benefit from stimulating interactions

and partnerships with research-intensive

faculty and invited guests, and they are full

participants in research workshops and

area-specific seminars.

Respected Faculty Team

The quality of your experience at Queen’s will be influenced by the faculty team with whom you

work. Our faculty have distinguished themselves, and continue to do so, in terms of both

their research and their teaching.

One of our faculty members is one of the very few business school professors in Canada to

be elected as a Fellow of the Royal Society of Canada, and also holds a Queen’s Research Chair.

Our faculty have also served as editors and associate editors, on the editorial boards of

major international journals. In addition, 15 faculty members have been awarded Research

Fellowships and Professorships on the basis of their research.

Our professors also excel at teaching. Three faculty members have been awarded the prestigious

National Post “Leaders in Business Education” award, and one received a teaching award

from the International Academy of Marketing Science, with five faculty members holding the

position of Teaching Fellow or Professor in the School.

Taken together, the quality of the faculty with whom you interact during your studies will be

a major factor in ensuring the wonderful education you will enjoy at Queen’s School of Business.

OUTSTANDING RESEARCHERS AND TEACHERS
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Accounting

CLINTON FREE’s research is focused on management accounting

and supply chain management. His research is primarily based

on field-based qualitative research methods, as well as the use

of surveys. He is currently engaged in research relating to the

evolving nature of accountability in contemporary Western societies,

financial management reforms in the Canadian public sector,

and performance measurement in the healthcare sector. A member of Microsoft’s Business

Intelligence Vision Team, he also has a strong interest in the impact of accounting techniques

on individuals and organizations as well as the legal environment of accounting.

NORMAN MACINTOSH’s research focuses on the behavioural,

organizational, and social aspects of management accounting

and control systems. His current research draws on the works

of continental scholars such as Baudrillard, Foucault, Derrida,

Lyotard, and Levinas. He also draws on Wittgenstein’s language

game perspective on meaning, and on contemporary literary theory

to develop poststructuralist positions on accounting, accountants and accountability.

PAM MURPHY’s research interests centre around the social

psychological aspects of auditing, particularly when economic and

psychological forces are at odds. She is currently examining

fraudulent financial reporting and the fraud triangle, which draws from

andcontributestobothmanagementaccountingandauditing. Pam uses

experimental / behavioural research methodologies and surveys.

DAN THORNTON’s research focuses on the role of financial

information in capital markets. A former associate editor of

The Accounting Review and voting member of Canada’s

Accounting Standards Board, he is currently interested in

accounting conservatism, financial reporting, quality determinants,

and international accounting research.

MICHAEL WELKER’s research examines firms’ disclosure

practices and international accounting issues. He is currently

working on projects related to accounting conservatism, the

impact of accounting harmonization on analysts and firms, and

the impact of corporate governance mechanisms on markets’

perceptions of firms’ disclosures. Professor Welker is an

Associate Editor of Contemporary Accounting Research, and a member of the Editorial

Board of the Journal of International Accounting Research. He has served in the past on

the Editorial Board of The Accounting Review.

STEVE SALTERIO’s research draws on cognitive psychology and

organizational behaviour theories to examine judgments made by

auditors, managers and board members. He examines auditor-client

management negotiations over financial reporting, corporate governance

relationships including financial reporting oversight, and new

performance measurement systems that may inform managers’ and

board members’ judgments. His work combines field-based interview research, experimental

laboratory research, and theoretically informed survey research.

TERI SHEARER’s research draws on poststructuralist philosophy

and social theory to examine the roles of accounting systems and

practices in the constitution of the social world. She examines how

accounting functions as a linguistic system that profoundly influences

the way in which organizations and individuals are understood.

Her recent work has focused on ethics and accountability, and the

challenges to these concepts posed by expanding global trade. Teri is a member of the

Editorial Boards of Contemporary Accounting Research, Critical Perspectives on Accounting,

and Accounting and the Public Interest.

SERENA WU’s research interests are in executive compensation,

corporate governance, strategic disclosure and analyst forecast.

Currently she is studying the impact of board characteristics on

the use of private information in CEO compensation, the post-

SOX behaviour of previously backdating firms, and the cognitive

bias of financial analysts. Her research has been presented at MIT,

London Business School, INSEAD, and other leading schools. She is also interested in

international accounting, especially issues related to convergence to IFRS.

FINANCIAL ACCOUNTING AND MARKET-BASED RESEARCH GROUP

AUDITING AND MANAGERIAL ACCOUNTING BEHAVIOURAL GROUP

Faculty Research
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Finance

SEAN CLEARY is BMO Professor of Finance at Queen’s School

of Business. Dr. Cleary has published numerous articles in the

Journal of Finance, the Journal of Financial and Quantitative

Analysis, the Journal of Banking and Finance, the Journal of

Multinational Financial Management, the Journal of Financial

Research, the International Journal of Managerial Finance, the

Canadian Investment Review, and the Canadian Journal of Administrative Sciences. He

has received numerous research grants from the Social Sciences and Humanities Research

Council of Canada (SSHRC). He is co-author (with Laurence Booth) of Introduction to Corporate

Finance (Wiley & Sons Canada, 2007), as well as numerous other finance textbooks.

ALFRED DAVIS’ research concentrates on empirical investigations of

corporate finance issues, particularly in the areas of capital structure,

payout policy, and corporate restructuring. He is currently engaged

in studies that examine the rationale behind and the impact of share

repurchases by corporations, the stock return performance of firms that

have emerged from bankruptcy protection, and the impact of strategic

alliances on shareholder value. Other research interests include: initial public offers as part of an exit

strategy by owners, the long-run performance of initial public offerings, and reverse leverage buyouts.

LOUIS GAGNON’s research interests lie at the intersection of

international corporate finance, investments, and risk management.

His current research examines factors hindering arbitrage activity

in the market for cross-listed securities and their implications

for capital market integration, the dynamic relation between

trading volume and market co-movements, and the interaction

between corporate investment, financing, and risk management decisions.

LEW JOHNSON’s research interests focus on investments and

portfolio management and on financial system governance and

regulation. He has written numerous theoretical and empirical papers

on stock and bond valuation, duration analysis, investor behaviour,

mutual fund performance, and financial system organization.

Recent work has centred on the valuation of technology stocks,

in which he has conducted several empirical and theoretical analyses of the technology

stock bubble, using contingent claims and real options theories.

FRANK MILNE’s research covers the following areas: theoretical

issues in asset pricing; empirical and theoretical analysis of

corporate governance; the underlying forces that determine

governance structures of nonprofits, and universities in particular;

financial intermediation and systemic risk; the sources and

implications of financial illiquidity; the exploration of the causes

and implications of financial bubbles; the dynamics of markets for professional skills.

FABIO MONETA’s research interests concentrate on investments

and empirical asset pricing with a focus on fixed-income markets.

In particular, recent studies include the measurement of performance

of bond mutual funds and the bond risk premium. He is also

interested in monetary policy topics to which he was exposed

while working at the European Central Bank in Frankfurt. He has

published articles in forecasting and international business cycle synchronization.

TEDNEAVE’s research focuses on both theoretical and practical finance.

On the theoretical side, he studies financial economics and asset pricing,

especially options pricing. On the practical side he analyzes financial

systems and financial regulation. He has reported both his theoretical

and his practical work in numerous articles and books, one of which has

just been translated into Chinese by Renmin University Press. In

addition, his programs in banking education are currently used in more than forty countries.

LYNNETTE PURDA conducts empirical research in corporate finance.

Her work lies primarily in the areas of corporate borrowing,

particularly the role of credit rating agencies and corporate

governance. In both of these areas she has examined the influence

of cross-country differences in regulation, institutional structure,

and legal regime. Most recently her work has focused on the factors

that motivate firms to voluntarily adopt better corporate governance practices, the ability of market

participants to detect fraud, and the varying role of credit rating agencies in different countries.

FATMA SONMEZ-SARYAL’s main research interests are in empirical

asset pricing with a primary focus on stock market volatility and

how it affects security prices. Her recent research has looked at the

impact of share price and institutional trading on volatility. She

has presented her research at a variety of academic conferences

around the world and won several best paper awards. She also has

an active research interest on the impact of stock market participation and population aging

on financial markets. She mainly teaches investments and empirical finance courses.

WULIN SUO’s research focuses on valuation and hedging of derivative

securities,particularlyinstrumentsinvolvingthetermstructureofinterest rates.

His research interests also include risk management, credit riskmodeling,

computationalfinance,andmathematicalfinance.He iscurrently working on

problems related to the performance of various derivative pricingmodels

and the application of option pricing theory to other areas of finance.

SELIM TOPALOGLU’s research focuses on trading behaviour of

individuals and institutions, analyst behaviour, insider trading, and

initial public offerings. Current research topics include: the effects

of regulation fair disclosure on institutional and insider trading, the

secondary market activity for NASDAQ IPOs, and investor behaviour

over the rise and fall of the NASDAQ stock market.

Faculty Research
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Management
Information Systems

Faculty Research

KATHRYN BROHMAN focuses her research on the bridge

between marketing and information systems, specifically in

the area of insight generation through data warehousing and

net-based customer service systems. Previous work experience

and teaching interests have resulted in a secondary focus on project

management, specifically the human resource management

and coordination styles in data mining and software development projects.

YOLANDE CHAN is the Director of The Monieson Centre at

Queen’s School of Business. In this role, she directs a number of

research projects focused on the knowledge-based enterprise and

the knowledge economy. She studies knowledge management,

informationsystemsstrategicalignment, and the impactof technology

on business performance. She serves on journal editorial boards,

and from 2006-2009, served as the Secretary of the Association for Information Systems.

BRENT GALLUPE’s current research projects include studies

on the use of group support technologies, implementing

knowledge management systems, the characteristics of global

information systems, and human factors in e-commerce. He

has an on-going Visiting Professorship at the University of

Auckland in New Zealand, and conducts research with colleagues

from around the world.

JAMES MCKEEN specializes in three areas of research:

IT strategy, IT management, and managing IT perceptions.

He continues to foster linkages between academic and

practitioner communities by means of two leading industry

associations – the CIO Brief and the IT Management Forum.

SANDY STAPLES’ current research investigates the effects of team

diversity on team processes and outcomes and how the use of

Web 2.0 technologies, such as wikis and social networking

applications, can help manage team diversity. He also studies and

teaches IT governance and strategy, and has worked on a variety of

research topics in the past including knowledge-sharing practices

and predictors, predicting and measuring IS effectiveness, business process reengineering,

and system development practices.

JANE WEBSTER’s current interests concern environmental

sustainability in organizations and, in particular, “green” information

technologies. In the past, she has investigated the impact of

technologies to support distributed work, organizational

communication, employee recruitment and selection, human-

computer interaction, and training and learning. She is the

E. Marie Shantz Professor of MIS at Queen’s University, and has served as the VP of publications

for the Association for Information Systems and as senior editor for MIS Quarterly.



10 QUEEN’S SCHOOL OF BUSINESS | MSc & PhD PROGRAMS

Marketing

LAURENCEASHWORTH’s research interests are broadly concerned

with social and emotional influences on consumers’ attitudes and

decision-making. He is interested in why these concerns are important

to consumers and how they affect their choices. For example, he

has examined how social concerns, such as the impression consumers

attempt to create in front of other people, affect their decisions. He has

also conducted research that has examined other social influences, such as fairness and suspicion,

as well as research that has examined the direct influence of consumers’ emotions on choice.

TANDY CHALMERS’ research interests lie at the intersection of

consumer culture theory and social psychology. Her research,

encompassing a variety of methodological techniques, examines

how the social contexts in which individualsare embedded impact

their responses to marketing stimuli, especiallyadvertisements.She

examines this at the level of individual, social, and collective identity.

Her current projects explore perceptions of advertisements and how these are socially

embedded, with a focus on how perceptions of others’ views influence advertisement

evaluations. In addition, she examines the role of authenticity perceptions in advertising:

uncovering how they relate to consumers’ experiences, how they impact ad liking, and why

this matters for marketing managers. She also explores how salient social identities and

membership in consumption subcultures influence individuals’ consumption practices

and responses to marketing stimuli. Tandy’s research has been presented at numerous

conferences and supported by a variety of awards and scholarships, including a doctoral

fellowship from the Social Sciences and Humanities Research Council of Canada.

PETER DACIN’s research interests lie in consumer/

managerial topic areas including consumer/managerial

knowledge and judgement formation, brand equity/dilution,

corporate associations, identity and reputation, consumption

groups and brand communities, and research method and design.

Linking behavioural research findings to marketing management

issues is one of several themes in his research, as is understanding the roles of individuals

in consumption groups and the effects of these groups on consumption in general. He is

currently the Kraft Professor of Marketing, the President-elect of the American Marketing

Association Academic Council, and is a co-founder of the Corporate Identity/Associations

Research Group.

JAY HANDELMAN’s research centres on ways in which marketers

integrate emotional, social, and cultural dimensions into their

product /service and corporate branding strategies. This has led to

areas of investigation that include the development of culture and

emotion-based branding; the integration of corporate social

responsibility into a corporation’s brand identity; and how marketers

interact not only with consumers, but also a broader range of societal constituents such as

consumer activists and NGOs.

CEREN KOLSARICI’s research interests revolve around issues of

market response to firms’ marketing activities such as, multi-

media IMC advertising and promotions through the use of advanced

quantitative techniques such as Kalman Filters, Particle Filters,

non-parametric econometric methods and Bayesian estimation.

Her research encompasses several questions, including: modeling

simultaneous effects of multiple marketing activities; modeling temporal variations in the

main and interaction effects; and investigating the influences of important external factors such

as the intensity of competition, the amount of competitive marketing spending, and government

induced industry specific regulations for promoting certain products to consumers. As a direct

extension, she is also interested in efficiently forecasting the market response in a long

enough horizon given firms’ current marketing spending plans, as well as understanding how

to optimally allocate the marketing budget.

MONICA LABARGE’s research interests centre around marketing

communications; specifically, on persuasion-related variables in

the areas of health promotion, social marketing, and charitable

giving. She is currently working on projects that examine how

affect contributes to attitude formation and strength, as well as

exploring the influence of discrete emotions (such as guilt) and

emotional appraisals (such as sympathy and empathy) on attitudes, intentions, and behaviour,

with a focus on improving health communications and encouraging philanthropic activities.

Faculty Research
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Organizational
Behaviour

Faculty Research

JULIAN BARLING’s current research has two different themes,
both of which focus on employee well-being. His first theme focuses
on the nature and development of transformational leadership.
Second, he addresses issues related to employee well-being, from
both a psychological and a physical perspective, involving research on
workplace violence, occupational safety, and work stress. Julian

previously served as the editor of the American Psychological Association’s (APA) Journal of
Occupational Health Psychology, and served as chair of the APA’s task force on Workplace Violence.
He isco-editorof theHandbookofWorkStress and theHandbookofOrganizationalBehavior. Julian was
elected as a Fellow of the Royal Society of Canada in 2002, the Society of Industrial and Organizational
Psychology in 2008, the Association of Psychological Sciences in 2009, and the European Academy
of Occupational Health Psychology. He holds a Queen’s University Research Chair and is an Honourary
Professor of Psychology at the University of the Witwatersrand, South Africa.

SUSAN BRODT’s research interests are in interpersonal and
small group processes in organizations. She is currently studying
the social and cognitive dynamics of trust in manager-subordinate
relationships, in negotiations and in virtual or distributed work
groups. She is particularly interested in the vagaries of trust,
namely trust violation and repair. Next year Susan will add a cultural

dimension to her research as she begins a SSHRC-funded project on the concept of a “cultural
mosaic” in the Canadian workplace. Underlying all her research is an emphasis on
relationships and social aspects of organizational life, and how management practices,
technology and other organization factors can foster (or undermine) effective and satisfying
work relationships. Susan has served as the Division Chair of the Conflict Management
Division of the Academy of Management and has held various positions in the International
Association for Conflict Management. During 2009-2010, she will be on sabbatical leave
and a Visiting Professor at la Universidad de Adolfo Ibañez in Santiago, Chile.

BILL COOPER’s research interests are in methodology and
interpretive processes in organizations. His current projects
deal with pursuing failure as a research strategy, constraints
on individual differences, the uses of credit in organizations,
and decoupling.

TINA DACIN’s research intersects micro- and macro-organizational
behaviour. She examines institutional change and the role of
traditions, culture and identity in individual careers, organizations
and society. Tina also writes on the topic of alliances and the
social dimensions of collaboration. More recently, she is focusing
her interests towards the study of social entrepreneurship and the

cultural, institutional and social resources leveraged by social entrepreneurs. She currently
serves as Senior Editor at Organization Science and the Director of the QSB Centre for Corporate
Social Responsibility. She has served as Division Chair of OMT Division in the Academy of
Management and has held various roles including program track chair for the Academy of International
Business, College of Organization Science and the Corporate Strategy and Governance
Interest Group for the Strategic Management Society.

CHRISTOPHER MINERS’ research focuses on abilities, personality
traits, and intra- and interpersonal processes that facilitate job
performance and promote well-being. He is interested in the
influence of emotional intelligence and cognitive intelligence on
social network centrality and on job performance. He is also
interested in personality traits and emotions as they relate to job

performance and to psychological and physical well-being. Christopher’s current research
examines the relation between emotional intelligence and leadership emergence. He has also
started to examine job characteristics that serve as boundary conditions for the relation
between emotional intelligence and job performance.

KELLEYPACKALEN’s research is at the intersection of entrepreneurship,

strategy and organization theory. She is broadly interested in how

career histories of founders may influence firm level outcomes,

regional differences in the development of an industry, and in

understanding the emergence of networks with a particular focus

on the temporal relationship between different types of networks.

Most of her research to date has been conducted in the field of biotechnology. More recently

she has become interested in the role social networks play in helping to sustain commerce

in rural communities.

JANA RAVER’s research focuses primarily on interpersonal relations

and group processes at work. One area of her work examines how

employees support each other (e.g., citizenship behaviours) versus

engage in actions that harm each other (e.g., aggression, harassment,

relationship conflicts), with a particular emphasis on understanding

the contextual predictors of these behaviors and their implications

for group and organizational outcomes. Her second area focuses on work group diversity and

the integration of diverse or dissimilar employees into groups and organizations. Her research spans

multiple levels of analysis, including studies at the individual, dyadic, group, organizational,

and national levels.
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Management Science

CHIALIN CHEN’s research interests are in product and process

innovation and their interaction with supply chains, transportation

management, environmentally-conscious logistics and

manufacturing, and industrial organization theories and practice. His

researchhasbeen published inManagementScience,Transportation

Research, and Production and Operations Management.

TANYA LEVIN’s research focuses on online learning algorithms

for portfolio analysis and new strategies for selecting portfolios

in the stock market. She is also working on online learning

methods in revenue management and dynamic pricing. Tanya

has recently published a book chapter “Online methods for

portfolio selection,” has a recent paper in OR Letters, and is

co-author of a forthcoming paper in Operations Research. The major results of her

research have been presented at INFORMS and EURO/INFORMS meetings.

YURI LEVIN’s current research interests include revenue

management, dynamic pricing, numerical optimization, and

machine learning applications. His research has been published

inOperations Research, European Journal ofOperationalResearch,

Computers andOperationsResearch,Computational Optimization

and Applications,OR Letters, andMathematics of Computations.

Yuri is a Guest Editor (with Jeff McGill) of the Special issue of EJOR on RevenueManagement

and Dynamic Pricing.

JEFF MCGILL has published widely in Management Science,

Operations Research, OR Letters, Transportation Science, The

Annals of Operations Research,Communication in Statistics, and

theQuarterly Journal of Business and Economics. His research

interests include revenue management and dynamic pricing

in transportation and service industries, and stochastic

approximation and other adaptive methods for sequential decision making in business. Jeff

is an Associate Editor for the journals Transportation Science and Operations Research, and

is a Senior Editor at Production and Operations Management.

ARCAN NALCA joined our faculty in September 2008. He has

research interests in the field of supply chain management,

especially in the context of modeling and analyzing managerially

related research problems at the interface of operations and marketing.

Issues related to competition, coordination, and contracting in the

presence of demand and supply uncertainty constitute some of

his research thrusts in this area. Arcan has presented numerous conference papers in these

and related areas.

MIKHAIL NEDIAK is interested in operations research problems

with a significant computational component, and uses techniques

ranging from integer and nonlinear optimization to control theory

and stochastic simulation. His current research focuses on new

models in revenue management and dynamic pricing. Mikhail

has published in Operations Research, The Annals of Operations

Research, Journal of Computational and Applied Mathematics, OR Letters, and Computational

Optimization and Applications.

MATTHEW THOMPSON’s research is in real options theory and

applications in energy markets. Matthew’s work has gained significant

national and international recognition from the operations research

community (winner of the best student paper award of the Canadian

Operational Research Society and finalist in the prestigious George

B. Dantzig Dissertation Award of INFORMS). He has published

in Operations Research and has a paper under review at IIE Transactions.

Faculty Research
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Managerial Economics

Faculty Research

JEAN ETIENNE DE BETTIGNIES’ current research focuses on

contractual design and incentives in organizations. One stream

of his research examines the effects of product market (and

labour market) competition on managerial incentives and the

design of their employment contracts, and on strategic and

organizational decisions inside the firm. He is also interested

in contracts and incentives in entrepreneurial ventures more specifically, in particular

financial contracts between the entrepreneur and the investor. Other interests include

industrial organization and financial economics more generally, as well as public policy

issues such as public-private partnerships.

BO PAZDERKA is currently working on the economics of

research and development and the problem of valuation of

technology-based firms. His other research interests include

the impact of high-yielding varieties crops on the farm

economy in mountainous regions of India, and rural economic

development policies.

PETER SEPHTON is an economist with expertise in

monetary policy and applied economic modeling, with

more than 50 publications in academic journals. He has

held visiting appointments at the International Monetary

Fund and the Federal Reserve Bank of St. Louis.

Dr. Sephton earned a BA from McMaster University and

a MA and a PhD from Queen’s University. An award-winning teacher and

researcher, he is a Professor of Managerial Economics and a former Director of

Queen’s National Executive MBA.

VEIKKO THIELE’s research focuses on performance

evaluations and the design of incentive schemes in

organizations. Specifically, he investigates subjective

performance evaluations as the basis for incentive

payments as well as the motivation and selection effect

of promotion tournaments in firms. Another main stream

of his research explores how firms motivate their employees to pursue new ideas

leading to profitable innovations. His most recent work examines entrepreneurial

teams with a primary emphasis on understanding contracting among founders of

new ventures. Other research interests include the management of project

investments, information economics, and the theory of the firm.
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Encountering a vibrant research culture throughout your graduate studies is critical not only for your foundational learning,

but also for your long-term success: Studies predicting just what it is that accounts for research productivity in the early

stages of one’s career generally highlight the important role of early research opportunities and socialization. At Queen’s

School of Business, you will find such a research culture.

From the moment you meet the faculty who will teach you, and with whom you will interact for your research, you will be

impressed by the extent of their personal involvement in, and passion for, their research. Throughout your graduate studies,

you will enjoy numerous opportunities to join them in these endeavors.

But that is not all. All the way through the year, there are innumerable research activities:

A Vibrant Research Environment

Research Workshops

Each Spring, Queen’s School of Business hosts several methodology and statistics workshops led by

experts in the field aimed at familiarizing students and faculty with the very latest techniques. Workshops

that have been hosted recently have dealt with: M+ Plus; multilevel modeling; STATA, qualitative analysis

with NVIVO; and structural equation modeling.

Seminar Series

Each year, the different area groups have the opportunity to bring in outside experts who give research

seminars on their latest research. Students and faculty all have a chance to interact with the visiting

scholar. Typically, each area could host five visiting scholars.

Mini-Conferences

Faculty have the opportunity to run research conferences. Organized around a specific topic, these

conferences typically bring between 15 and 45 academics to Queen’s School of Business, and graduate

students are full and active participants.

Databases

Access to a large suite of financial and accounting databases is a critical staple for many of our faculty

and students’ research.

Conference Funding

Attendance at major international research conferences is an integral and enjoyable part of one’s research

education. To facilitate this, students receive funding each year to attend such a conference; the amount

of funding available increases when students are presenting a paper.
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Student Awards
Students benefit from numerous awards available to them.

These awards supplement the financial assistance that students receive.

The Geoffrey H. Wood Foundation

Master of Science in Management Award

The Geoffrey H. Wood Scholarship

The Richard J. Hand Graduate Award in Management

The Richard J. Hand Graduate Bursary

The Molson Canadian Science of Marketing Award

The E. Gay Mitchell Graduate Fellowship in Finance

The D.D. Monieson Graduate Business Scholarship

The D.D. Monieson Doctoral Fellowship

The Melville S. Hatch Memorial Fellowships

The Michael Durland Graduate Fellowship

The Dean’s Award

The Dr. Shirley Taylor Memorial Scholarship Fund

ADD TITILE

Certificate Opportunities
Course in Human Research Participant Protection (CHRPP) - SGS 804

Queen’s students and researchers are now able to take an online tutorial about the practical application of Canada’s national
standard of ethics for research involving human participants: The Tri-Council Policy Statement.

Called CHRPP (Course in Human Research Participant Protection), the tutorial is intended for
a wide audience including research administrators and educators, graduate students, research
assistants, and active investigators.

This is a non-credit, web-based online tutorial providing practical application of Canada’s
national standard of ethics for research involving human participants.

The course is comprised of modules including principles of ethical conduct, the rights of
research subjects, assessing risk/benefit, informed consent and the ethics approval process. Graduate students
undertaking research involving humans should complete all modules before the research work is begun.

The goal of this course is to foster an understanding and reflection about learning approaches and

effective teaching in a university setting. It will help you develop your own approach and a personal

commitment to teaching. Classes will be task-oriented and major emphasis will be placed on

collaboration, self-direction, and participation. You will have opportunities to try out and demonstrate

a range of teaching methods, and will use self- and peer-assessment techniques to monitor your progress.

Teaching and Learning in Management and Business - MGMT 993
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Vitality, talent and enthusiasm are the mark of a Queen’s student – and a

Queen’s graduate. The extensive alumni network of more than 130,000

graduates spans 150 countries, and there are alumni clubs in 49 cities

around the world. Wherever you go upon completing your degree, you will

have the support of fellow Queen’s University graduates.

All graduates of Queen’s School of Business can stay in close contact with

the School, the faculty and their fellow alumni in a variety of ways:

• Lifetime e-mail address

• Access to the School’s exclusive password-protected

alumni website

• Mailings of QSB Magazine, the School’s alumni magazine

• Queen’s Leaders Forum, the School’s e-newsletter containing

research excerpts and School news

• Queen’s Business Club events across Canada, as well as in

New York, London, and Hong Kong

• Access to Queen’s School of Business faculty through

Queen’s By Your Side™

Upon entry into the MSc or PhD program, your relationship with Queen’s

School of Business has just begun. Some of our MSc graduates decide to

pursue careers in industry and while enrolled in the program you will have

access to the services of the Queen’s Business Career Centre. The role of

the Centre is to enhance your job search efforts by equipping you with the

tools, information and skills you need to achieve your career goals.

Personal Career Support: Your Career Manager provides coaching in the

areas of career exploration, résumé & cover letter writing and interview

preparation, and will work with you to define your objectives and develop

an individual action plan.

Career Resources: On the Careers tab on your dedicated class portal you may

access job search and career research information including well-recognized

resources such as “TheVault.com,” Going Global and Knightsbridge Human

Capital Management. We also maintain a comprehensive library of career

and job search publications in the office including WetFeet Career Guides.

Recruitment Activities: Queen’s School of Business typically attracts a wide

variety of companies to participate in our annual on-campus recruitment activities.

Job postings, employer information sessions, careers fairs and other career

events are advertised through the Queen’s University “MyCareer” website.

The combination of our strong international reputation and alumni network

yields opportunities for graduates.

CAREER MANAGEMENT QUEEN’S ALUMNI NETWORK

MONICA COLIBABA
Manager, Masters Programs
Business Career Centre
Voice: 613.533.6031
E-mail: mcolibaba@business.queensu.ca

SHELLEY PLEITER
Associate Director
Alumni Relations
Voice: 613.533.3118
E-mail: spleiter@business.queensu.ca

LIFE-LONG RELATIONSHIPS THAT REACH BEYOND THE CLASSROOM

Building a Strong Network



THE ADMISSIONS COMMITTEE
Once we receive the completed online application, your file will proceed to

the admissions committee for review. Applicants are encouraged to call our

office to set up a visit to campus, if possible.

APPLICATION DEADLINE: MARCH 1

FINANCIAL SUPPORT, FEES AND AWARDS

Queen’s School of Business provides MSc and PhD students with competitive

levels of financial support.

• PhD students receive a minimum of $25,000 per year for four years, renewed

each year based on satisfactory progression through the program. Students

are also eligible for additional internal awards, $1,000 per year to attend an

academic conference, and an additional $650 per year if they are presenting.

• Master’s students receive a minimum of $12,000 in funding from Queen’s

School of Business, as well as conference assistance and research support.

Applications completed and accepted before March 1 are automatically

considered for University fellowships. Both PhD and MSc students are eligible

to receive additional funding through provincial and national fellowships,

research and/or teaching assistantships, as well as awards and bursaries.

For information on PhD tuition fees, please click on the “Fees and Financing”

tab at: www.business.queensu.ca/phd

For information on MSc tuition fees, please click on the “Fees and Financing”

tab at: www.business.queensu.ca/msc

Application Process
Applications for admission are completed online at:

PhD: www.business.queensu.ca/phd
MSc: www.business.queensu.ca/msc

MSC - WHO SHOULD APPLY?

The program is designed for students from a variety of disciplines who have

completed a 4-year undergraduate degree with a minimum of a B+ average. For

example, economics graduates may pursue an MSc in finance, engineering or math

graduates may choose management science, while psychology majors may choose

organizational behaviour. Many undergraduates with commerce and business

degrees also apply. Other undergraduate degrees will also be considered for

study in a related area.

PHD - WHO SHOULD APPLY?
To be considered for the PhD program, applicants will typically have A averages

in their Master’s degree and GMAT or GRE scores above the 85th percentile,

along with outstanding letters of recommendation and a clear, well-developed

statement of purpose. Final admission decisions are based on the total applicant

record, as well as overall program size and the capacity limits of each field.

APPLICATION REQUIREMENTS
1. Completed online application

2. Non-refundable application fee of $90 Cdn, payable by credit card

3. A one-page statement of your research interests and career goals

4. Résumé

5. Two academic letters of reference from referees familiar with
your academic/research potential

6. Official transcripts from all universities attended

7. GMAT test sent directly from ETS

• PhD code – 0279 or Q21-QZ-99

• MSc code – 0250 or Q21-QZ-89

• GRE code – 0949

8. TOEFL: A minimum score of 600 on the Test of English as a Foreign Language
(TOEFL)* is required of applicants whose native languages do not include English.

*Applicants who have studied at an English-speaking university for more than one year are
exempt from the TOEFL.

JULIAN BARLING
Associate Dean

ANNETTE LILLY
Associate Director

TERESA TOUCHETTE
Graduate Programs Assistant
PhD Program

LISA RODRIGUES
Graduate Programs Assistant
MSc Program

JULIE GUTELIUS CLARKE
Program Administrator

AMY MARSHALL
Research Program Coordinator

STACIE HALL
Secretary

Questions?
We’re here to assist you.
Please contact us for personalized application advice.

PhD Voice: 613.533.2303
Fax: 613.533.2622
E-mail: phd@business.queensu.ca

MSc Voice: 613.533.6280
Fax: 613.533.2622
E-mail: msc@business.queensu.ca

PHD, MSC & RESEARCH PROGRAM STAFF
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